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Hola!

We are Gigi & Nico.

A beach travel couple.
We left our home almost
2 years ago to explore the

world together.

Our mission is to show other

people and couples thatitis
possible to break through the

common routines and follow
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Beach Addicted is a L
place where we share ; 1
the best holiday d
destinations we have A
visited during our
travels. We focus on L
beach destination as we ;
love the sea, water and "5;
the vision of the tropics. b {
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@ +17.000 followers

+5000 monthly views

+130.000 views

+2900 followers




Our audience are mostly millennial’s and post graduates interested in o G N L

traveling and looking for great inspiration for their holidays. | | 4 A A
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BRANDS
WE WORK WITH

MALDIVES BABE

Gemma

(A cupsHE

FLACHSMANN o 1DEA..

47°22'44.48" N, 8° 32" 27.61" E

me°*

DESIGN GIFTS

Ntatre. ff

PACKABLE ADVENTURE TRAVEL GEAR



LATEST WORK
WITH TRAVEL

AGENCIES
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LATES T WORK
WITH TRAVEL
AGENCIES
HOTELS

Wellgiiey
Resort

Fiji
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With over 22.000

followers on all our

ey

social media, (including

Instagram, Facebook and
Pinterest) we are able to
promote your brand,
| product or destination to

a specific audience who

is interested in our

travels and our lifestyle.
% We only promote brands
that we and our
== followers can truly

identify with.



| ETS COLLAB

As Instagram is one of the most popular social media,

we are proud to build a tribe of over 17.000 followers.

We can promote your destination, hotel or products,
tagging your brand and using your hashtag in our

captions.

We can also create Instagram stories featuring your

product or brand with an optional swipe-up link.




| ETS COLLAB

With 2900+ followers, we are growing our Facebook
community every day. We are able to promote your
brand, product or destination on Facebook, tagging

your brand in our caption photos.

Pinterest is one of the best ways to drive traffic to

your website. With currently 1950+ followers and

130.000 monthly views we can create
pins particularly for your brand and promote it to

our audience.



| ETS COLLAB

Looking for a more detailed and written
promotion? We are able to write a whole blog post
about your brand, business or products to an

average of 5.000 viewers per month.

If you are a hotel, we also have a specific section
on our website: "Hotel Reviews" where we
describe our experiences and provide a detailed

description of the property.




| ETS COLLAB

We are able to create professional content for your
brand’s social media or website, YouTube channel.
We can produce professional photos and videos

using our own dear.

B e ot ST I GoPro Hero 5, Stabilizer Zhiyun Smooth Q

| il . *All our photos and videos are professionally edited

using our own presets on Lightroom,
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REVIEWS

‘Gigi and Nico were a pleasure to work with.
They were polite and professional. We
appreciated that they really took the time to get
to know our staff and experience the resort in
full. Their photography (inclusive of drone
work), was excellent and we were very happy
with the media that they provided us with,
promptly and efficiently. Their reviews were
dgood, honest and very positive. We are delighted
they gave us great exposure through their
channels and hope that their followers return to

the resort as guests too’

WELLESLEY RESORT

The ‘'mybeachaddiction’ couple were planning a
trip to Cairns, Tropical North Queensland and
had contacted a couple of the companies we
manage through Instagram to collaborate. Of
course, we said yes! I was very impressed with
their website and their media kit. Gigi and Nico
were very easy to communicate with in the lead
up to the tours and they delivered exceptional
content. We loved the personalised Instagram
stories, the posts they shared on their Instagram
page and also the additional content they sent to

us. All in all, great influencers to work with.

ALANA WARRING - Epic Times Social Media

Marketing, Cairns
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. GETINTOUCH WITH US

| mybeacha,ddiction@gm:ail.com

— v e 3



/4

~




